" A LIVABLE CENTER

' FOR ENGAGED COMMUNITIES . ;

BIG VISION

Access to art and health is essential in creating a
sense of well-being in an urban environment.

ART and HEALTH are powerful concepts that bridge
people of different races, ages, and incomes,
strengthening communities by definition. Around
Museum Park, the two concepts come together by
virtue of existing institutional collaborations
between the Museum District and Texas Medical
Center organizations. Supporting and promoting
those collaborations, also improving access to the
art and health-related programming and activities
will be of great value to sustaining the District’s
social infrastructure.
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DESIGN TEAM

SWA Group
Roberta F. Burroughs & Associates

Traffic Engineers Inc.
UT MD Anderson Arts in Medicine Program
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